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1* Which has a greater impact on elections: large campaign contributions or news coverage that 
favors one candidate over the other?  

 
  26% Large campaign contributions 
  65% News coverage that favors one candidate over the other 
    9% Not sure 
 
 

2* Business owners often make contributions to political campaigns. Do they contribute 
primarily because of their deeply held political beliefs or to help their businesses?  

 
  33% Because of their deeply held political beliefs 
  58% To help their businesses 
    9% Not sure 
 

 
3* Suppose a politician asks a small business owner for a campaign contribution. If the business 

owner refuses to make a campaign contribution, how likely is it that the politician will retaliate in ways 
that hurt the small business?  

 
  17% Very likely 
  36% Somewhat likely 
  24% Not very likely 
    9% Not at all likely 
  14% Not sure 
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Methodology 

This survey of 1,000 Registered Voters was conducted online by Scott Rasmussen on September 24-25, 
2024. Field work for the survey was conducted by RMG Research, Inc. Certain quotas were applied, and 
the sample was lightly weighted by geography, gender, age, race, education, internet usage, and 
political party to reasonably reflect the nation’s population of Registered Voters. Other variables were 
reviewed to ensure that the final sample is representative of that population. 

The margin of sampling error for the full sample is +/- 3.1 percentage points.  

This survey was paid for by Napolitan News Service as part of the service provided for our Gold Circle 
Members. 


